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WHAT WE ACHIEVED
IN 2020

Our annual Get Redressed Month (GRM) has become one of
our key vehicles for engaging with the public and educating
them about keeping clothes in use for longer. Now in its third
year, the month-long campaign is not only an opportunity for
people to rethink their relationship with fashion, but also a
chance for us to highlight the negative impact that the fashion
industry has on the environment. After two successful
campaigns, we were determined to overcome the challenges
presented by Covid-19 and expand our reach through
partnerships with corporates, brands and schools.

Overall, we engaged with 59 companies, brands and schools
through GRM 2020. We placed 52 public collection points in
shopping centres, shops and restaurants in addition to the 14
points in schools and corporate businesses.

- GET 1/
& REDRESSED

MONTH
REDRESS 2020

RESS

39% of Hong Kongers have thrown away good clothing after wearing it only once.

Get Redressed Month encourages everyone to
reimagine their wardrobes by reviving, restyling,
rewearing and recycling clothes to make them last longer.
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CSR events your company/club can
take part in this October 2020:

- Get Redressed Clothing Drive

This October we're running a series of bilingual fun and
educational activities across the city for companies and
dubs, all focussed on extending the life of clothes and
hanging attitudes ds clothing to reduce fashion
waste and the impact our wardrobes have on the
environment.

Sort-a-thon

- Get Redressed Day
- Volunteer Event: Get Redressed

- Lunch And Learn Talks by the Redress Team

"I REWEAR MY
OLD CLOTHES
BECAUSE
THEY'VE
BECOME LIKE
MY OLD
FRIENDS."

Visit www.redress.com.hk/ getredressed
for more details and information on how to take part.
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39% OF HONG KONGERS THROW AWAY
CLOTHING AFTER WEARING IT JUST ONCE
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FIND OUT HOW AT WWW.REDRESS.COM.HK
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WHAT WE ACHIEVED
IN 2020

GRM public awareness ramped up with a visually compelling social media campaign, involving local
influencers and prominent figures, an industry study, and advertising in media including the SCMP, Localiiz
and Liv Magazine. Communications and PR efforts focused on the core message of the campaign, ‘Keep
clothing in use for longer’, but always included a clear call to action to encourage involvement such as
taking unwanted clothing to a collection point, engaging in social media or taking part in one of our events.

The campaign also benefited from exceptional public exposure through awareness posters in 22 MTR
stations for two weeks of October on the Ma On Shan, West Rail Line and East Rail Lines.

Our first ever socially driven competition — The Hunt — was created to find the oldest and most treasured
clothing in Hong Kong. Through Facebook, Instagram and The Get Redressed webpage, the public
shared their stories to inspire others on why conscious purchase can lead to a long-term relationship
with clothing.

We continued our work with schools and businesses to educate people on the impact of fashion waste
on our environment. We conducted 35 talks to businesses, organisations and schools both online and
offline, reaching over 5,000 individuals across a range of ages, demographics and income brackets.
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REDUCE FASHION
WASTE IN HONG KONG

SUPPORT
GET REDRESSED MONTH
THIS OCTOBER

www.redress.com.hk/getredressed

Redress would like to take this opportunity to thank all GRM partners and sponsors; Tencel, Gap Inc, Li & Fung, Swire Properties, DBS Bank, KPMG, RedBox Storage,
Fidelity International, Edelman and Edelman Intelligence, and HKJC for making this our most successful Get Redressed Month so far.
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SOCIAL CAM PAIGN

VISUAL CAMPAIGN

SCHOOL
ENGAGEM ENT

REDRESS

A big part of GRM 2020 was JOIN GET REDREQSED MONTH 2020

s have thrown away good dothing after wearing it

creating a consumer facing
campaign that not only looked
great, but also resonated with
the general public in Hong
Kong. We engaged a range of
influencers and revamped the
creative elements to maximize
our reach through social e

This October we're running @ series of binguol

media, digital  advertising, e e

SCHOOL
ACTIVITY
PACK

Fun and educational events your school
can take part in this October:

- Gat Rodrassed Clothing Drive
- Get Redressed

- Get Redressed Short Story Compeition
- Rn Your Own Secondhand Shop.

- Invite Redress to Speak at Your School

MTR advertising and various S st e e
th -led touch points. | e ©
other brand-led touch points = [ COLLECTION ReDResS

Created in both English and
Chinese, the visuals were also
used in our communications
with businesses and schools.

BOXES SEEgRESSED

@RedressAsia

GET REDRESSED
CLOTHlNG DRIVE

In  addition to traditional
advertising, we asked all
partners and stakeholders to
amplify the messages of the
campaign, through their own
social media and internal
communications.

CORPORATE MTR POSTERS

INVITATION
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WHAT THE MEDIA

SAID ABOUT US

localiiz

HY LIFC IH HONG HONG

5 ugly truths about Hong Kong'’s

In lieu of in person activities we ramped up media and social media engagement
for GRM 2020. With support from communications consultancy, Edelman, this
year’s campaign generated 27 pieces of media coverage in addition to 6 from
paid partnerships. 14 were written in Chinese while the remaining were in

English.

GRM reached a potential 6.5M eyeballs through third party media engagements
and a further 180,000 through our own owned media channels (website, social

media, e-newsletter).

October is Get

Month, and environmental NGO

Redress wants all of Hong Kong to get involved! The waste caused
by the fashion industry is enormous, but we can lower our
environmental impact through smart consumer choices.

According to a 2020 study commissioned by environmental NGO
Redress, almost one-third of clothes in Hongkongers® wardrobes
are never or rarely worn.

Worse still. nearly a third of us discard unwanted clothing items
directly into the trash. Approximately 196 tonnes of clothing enter
our landfills every day!

Plus, it takes up to 2.720 litres of water to make one conventional
cotton t-shirt. That's the same amount you drink in 3.7 years.

Combine these facts, and you'll see how much strain the fashion
industry is having on our natural resources.

Time to get Redressed

Each October. Get Redressed Month encourages consumers to
shop mindfully. reduce waste and form long-term sustainable
shopping habits. The movement aims to revive, restyle. and

green queen

Wasted Fashion:

Wardrobes Never Worn
@ snyvo

Sep30,200 Sep30,200

3 0 I ]

3 Mins Read

A new study commissioned by Hong Kong-based environmental nonprofit has
revealed that a third of clothing in Hongkongers' wardrobes are never or rarely worn. The
research also found that two in five consumers in the city keep their clothes for one year or
even less, highlighting the severity of the throwaway culture in Hong Kong contributing to the

world's waste crisis.

ng Kong revesled s series of
awiay habits smongst Hong Kong consumers v
finding that 40% of Hongkongers keep clothing for one year or les
arly a third discard in the rubbish, to the 196 tonnes of
clothing entering the city’s landfills every single day.

fashion consumption habits

BY REDRESS
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Sustainable fashion has been the talk of the town for quite some time now, and given
the amount of waste produiced during this pandemic, it's especially important for us
to show the world a little love. As one of the city’s unique environmental charity,

and

Redress secks o prevent textile waste and reduce fashion's water. chemi

carbon footprints. This month, Redress is hosting an online panel to discuss Hong

Kong's fashion consnmption and question how Tong & can take a lead on

n and Aamir Sakhia.

sustainable fashion. Featuring Redress Founder. Christina [

€00, Lane Crawford, this event is not one to miss (especially for our fashionistas out

B South ChinaMorning Post

®

Redress
H10&ED

Paid Post: Redress

Nearly a third of Hong Kongers simply discard unwanted clothing into the rubbish! Help raise

awareness of textile waste with environmental NGO Rediess in “the Hunt for the Oldest Piece of

Clothing” to find Hong Kong's most cherished wearable!
£
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THE AYERAGE AGE OF THE OLDEST
ITEM IN HONG KONGERS' WARDROBES

IS 6 YEARS

WITH 33% OF HONG KONGERS
STILL KEEPING CLOTHES THEY HAVE
OWNED FOR MORE THAN 10 YEARS
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e | 4/‘) thegloriayu * Following
@) Dream Impact Ba|E eugreenia 2h _

September 7 at 10:02 PM - @
‘ thegloriayu @getredressed asks
B/ what's the oldest piece of clothing in

my closet — for me, it might just be
this D&G dress! Swipe to see this
dress from 2 years ago, and then from
12 years ago @ which is about how
long I've had this dress.

Get Redressed Month is just around the corner!

Did you know? 39% of Hong Kongers have thrown away good
PART N E R & clothing after wearing it only once - and we all need a nudge.
Lucky for us we have Redress and a series of events and

I N F LU E N C E R s U P Po RT activities to inspire us to revive, restyle, rewear and recycle
clothes to make them last longer.

Find out more: https://www.redress.com.hk/getredressed/2020

TRENENG? 39%MEEABMIERFB—RHKAR

My mother got me this dress, and this
item means a lot to me because I've
worn it to several special occasions
and seeing it reminds me of those
moments.

17, BV Redress ALMENSRITH—BHED, RENMEHR B
2 e & ' o © : BEFRE. SN, DKER, SARBBLEEAENREEE, g e i seeiads

g . ust in Hong Kong. Find clothing tha
#IRBREERE e THRES: Jaretor'h\gh‘quahtgy.matycu \cvge‘tan;

https://www.redress.com.hk/updates/2020/7/21/update-
octobers-get-redressed-month

wear them for a long, long time.
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P Liked by houseofchen and 153 others

FEREAE, TERERTEE ) ~ SIEHEZEY | 355? D
PlaceSEFiERRedressed &1, ERIISREMMES, BELCETHES
O! IHEEER, RESUTECEIERIIN L X

2515 | Redressed[@MIES

: D2... See more

"WE REIMAGINE
HOW TO WEAR EAC
OTHER'S CLOTHES T

@ gogreengolean  Following

oQv A
EXPERIMENT WITH
( “ gogreengolean Redressed Month
OUR STYLES." @
. This little black coat was buried at the
DROP CLOTHES FOR RE-USE HERE back of my wardrobe; and
THWRELR me from London to Hong Kong ﬁ
Believe or not, this coat has been
through 15 years of life, originally
bought as a secondary school coat &
GET REDRESSED And Mama Tsang upped the size
CL because Asian thinking “you'll grow
OTHING DRIVE into it", and to this day I'm still
growing into it!
So next time you encounter an older
piece of clothing, think!
REVIVE, RESTYLE, RE-WEAR AND
RECYCLE@®
This little black coat will always be a
staple, one that kept me warm
QY W
@ Liked by laichingkaitlyn and 1,803 others
lov yarrassing mvse
EREN, FRESHRERESRESIEEE o SERRRIE . love embarrassing myself
EESE, TUBHECTSRMRIEAIEBAE Redress B [Get B E"‘r‘u("(lr . . [KEAERRE © for a good cause!
EDRESSED <) ¢ at 21 o <
Redressed ZMEMZITE)] i F { MONTD: ¢ A s 30 September at 21:00- @
Get Redressed BT B SEIAREHNEE, EBUEXRXNE, B L2l NY EHeHEEEL, ERVANSHEGIESEE, KA RESHRERESwE
LERLASREES ook, HRILEERKIRY | HSH. HQFH, 2 7 | & Redress TEAREAVES FAEMS, EREE [Get RedressedBEiEA | BEIMERR ctunglee Checked out this new cafe in
@IS, —THR #GetRedressed THE HUNT w0 WisEES, UG EAEE R B, FRERSEIKEAE SIS Get SYP inally prob ane of the pretist
WERERRLIRSTE: V Gy, SEEig, 8. 588, K11, BE p Redressed ZWIEIE, —EASRFEELMEH—57., that | have been lately),
:?,EFafglon Walk PizzaExpress Lab, BH&EIS. #ERPL. SHER / WEEREEEE T FES1E, B EESERSRRSMECreen LadiesHE,
BRES & ¥ EeRiRiE s oNEREE, MRS eTHTEng, %
L . i _ nd posing with my signature denim
RedzSeemory TREEHE: https://bitly/30kRMZw shirt again @ @ @What's the
See translation Pralong product life is such an important climate action in our everyday life. IKEA ’029?5;'9“"”:(’ 1t ‘b"):"! ""j"‘”"be
shares the vision with the local environmental charity Redress, and we are delighted :e “'1':};; Z:t;r:d r;ﬂo]:th‘ts }f:’:t
. - . G edre: L
= support the Get Redressed Month campaign to keep clothing in use for longer. for Hong Kong'’s Oldest Piece of
During October drop off your unwanted and cleaned men’s, women’s and children’s Clothing - Redress's favourite stories
clothing and fashion accessories at the Get Redressed Clothing Collection Boxes in will be featured in me"‘(s'"""a‘gn
our stores. All clothing received will be carefully sorted for resale, reuse by local ﬁ'rip":i‘:?d feceive:zyoucherfrom)
DROP CLOTHES FOR RE-USE HERE charities and recycling. -
xmmanen snzABLARN yeling
v #GetRodressed Find out more at https://bit.ly/30kRMZw
See translation
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CONSUMER STUDY

Clothing Consumption, Usage and Disposal
Habits in Hong Kong

To help people better understand the magnitude of the issues we raise
during GRM, and increase our understanding of changing opinions and
behaviors, we commissioned our first consumer study titled, “Clothing
Consumption, Usage and Disposal Habits in Hong Kong”. Created in
partnership with Edelman Intelligence, the study revealed some of the
habits that lead to our increasing waste problem.

According to the study of 1000 people in Hong Kong, two in five of us
only hold on to clothing for one year or less and when we don’t want it
anymore, a third of us will put it in the bin rather than making sure it gets
another life.

Those surveyed cited discounts as the number one purchase trigger for
buying clothes. The report also highlighted that almost one third of
clothes in our wardrobes are never or rarely worn, with impulse buying
and purchasing clothing in the wrong style or size being the other key
reasons behind unused clothing items in closets. According to our data
two-thirds of us have changed our clothing consumption behaviour
because of Covid-19.

Perhaps unsurprisingly, we spend more money than most countries on our
clothing. We set aside 11% of our monthly expenditure on
fashion...that's more than we spend on health or education!

2|N5

Hong Kongers
only keep
clothes for one
year or less

OF HONG KONGERS
THROW
UNWANTED CLOTHING

IN.THE _BIN

117%

OF HONG KONGERS:
MONTHLY EXPENDITURE
IS SPENT ON

CLOTHING

changed their
clothing consumption
behaviours because
of COVID-19




SOCIAL CAMPAIGN
THE HUNT

ENTRIES VIA
FACEBOOK & IG

In response to the ugly truths highlighted in our o Redress
i I Dublished by Buffer @ - 28 September - @

consumer study, for this GRM we wanted to SF. BRESEE [SReERsAA] HEESED! L ¢

celebrate the clothes that have stood the test of ;g;zgg;;;g;;:;:f;t.;g:;éiiﬂggaﬁ*;‘i’f”UL*‘ i o

. EE (38) . EM®RS3S

fime. B o i am #GETREDRESSED
=5 (5%) : DRESS [WITH] SENSERERIGESEEE—F
Ssnms, CRABTETIE. THE HUNT FOR

. . .y 1. i = 4 = SESIo
The Hunt was GRM's social media competition, ;DR Ranrieass Bnas | RbELmAEERATE, THE OLDEST CLOTHING
. o 3. E{REUEE BT GetRedressed R @RedressAsia, 1 T
designed to uncover the city’s oldest and most BEESS, Reess Lo SEEBEATE, FWASREL, EEE tios/by/3EEG/0 1 |

C he ris h ed |TemS . This October, we're kicking off 3 city-wide hunt for Hong Kong's cldest piece of ciothing still in
use for #GetRedressed Month in celebraticn of the steries around these clothes and inspire
others to extend the lifespan of our ciothes. 2§ #

From a knitted children’s hat passed down from °§? éﬁ?ﬁﬂiiifffﬁf_;"21_‘?_,3;-?:2 Z}'lf’i.yitf"ifofﬁxféfi‘i;li?@?ffﬁ;ﬁfifgﬁie?m
generation to generation to a silk dress that had O R ik ol S

been on a world tour with three different owners

and a vintage velvet jacket created in the 70s by

wvinners): 2 x $350 HULA voucher each

vinners): 1 x $350 HULA voucher each

inners): 1 x DRESS [WITH] SENSE - Redress’ consumer guide e to keeping a more
environmentally friendly wardrobe

To enter, you need tc:

a |OCG | d eS|g n er, WE WwWere ove rWhel m ed by Upload a photo of you in your oldest piece of clothing in the comment section of this post.
. . Tell us how old this item is, a story about it, and how you style it now.
beautiful stories told through Facebook and g #GetRedressed and @RedressAsa i your pos

| nS‘I'O g ram. Redress Ltd. reserves the right of final decision in case of any dispute. Terms and conditions apply:
nttps://buff.ly/3cE6GYO

Overall, we received more than 40 entries,
further amplifying our message about buying
quality clothes that can continue to be worn
again and again.

GET
REDRESSED
MONTH

THE HUNT

View all of our winners and runners up.

BSULRBRARN
#GetRedre



https://www.redress.com.hk/getredressed/2020

CHANGING BEHAVIOURS
THROUGH EDUCATION

By engaging with schools and businesses we directly spoke to more than
5,000 individuals during GRM. 500 employees from 11 corporate
groups joined us for our fun and interactive Lunch & Learn sessions while
we also conducted 14 talks to 3,000 primary and secondary students in
both local and international schools across Hong Kong. GRM speakers
were also involved in 5 other speaking opportunities including ReThink,
Think Ocean and KGV NGO Fair. These had a combined audience of
over 1,500.

By giving businesses and brands the tools to run their own Get
Redressed Days and other activities, our messages reached more people
than ever before. Employees had fun, dressing up in their oldest and
more unique items of clothes, while also raising money for Redress.

While much of the engagement was done online this year, schools still
formed a vital communications channel for GRM. Through advocacy
and education, we endeavor to inspire the younger generation to
change behaviors through talks and activities. In 2020 Redress also
launched the ECF Circular Fashion Education Programme, a toolkit full
of free, online resources and exercises that support learning about
sustainability in the fashion industry. For GRM we invited school children
to take part in our short story competition. We received 140 stories
across three age categories and were blown away by the creativity and
positive approach of the children who took part.

IS GET REDRESSED DAY

GET
REDRESSED

SHORT STORY
COMPETITION

Win vouchers from
sustainable retail
platform Retykle
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EDUCATIONAL TOOLS FOR A MORE SUSTAINABLE FUTURE

teachers and parents to lead enquiry around sustainability and the fashion industry.

https://www.redress.com.hk/ecf/home
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EDUCATION PROGRAMME

Teacher and Student Toolkit

Environmental NGO Redress launches the ECF Circular Fashion Education Programme to enable

Ib ECF CIRCULAR FASHION /]
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EVENTS TO INSPIRE
POSITIVE CHANGE

For GRM 2020 we had to change our usual approach to hosting live
events. We still wanted to ignite conversations among industry players and
encourage behavioral change among the public, so this year events were
hosted online.

Raising Conscious Consumers with Retykle

l | #GETREDRESSED EVENT

CONSCIOUS

Parents had the chance to learn about sustainable
fashion  choices alongside their children. The
online/offline event covered topics including issues in the
fashion industry, how to dress your children sustainably,
wardrobe edits, what to do with unwanted clothes, and
engaging your children in sustainable shopping.

ﬂ CONSUMERS |

Denim upcycling workshops

We ran two workshops (one in English and one in Chinese) via Zoom
with  HULA founder Sarah Fung, founder of Basics For Basics Kayla
Wong, Redress Design Award Alumnus and fashion designer Jesse Lee and
founder of Sew on Studio social enterprise Winsome Lok. 75 participants
were guided through three easy to apply embroidery techniques to breathe
new life into old denim items.

Panel discussion:
Fashion, Sustainability and Covid—19

We brought together our founder, Christina Dean, Aamir Sakhia,
COO of Lane Crawford and Alice Riley-Smith, the Commissioning &
English Content Editor at Vogue HK for an open and honest dialogue
around the future for sustainability in fashion in a post-Covid-19
world2 More than 80 people joined the Zoom session moderated by
designer and sustainability advocate, Gloria Yu to hear what these
industry experts had to say.
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http://www.redressdesignaward.com/

KOWLOON

CLOTHING DRIVE

(ABERDEEN]

HONG KONG
ISLAND

As an NGO with an environmental mandate, collecting LOCATI
secondhand clothes for redistribution isnt a primary Qmmlmms
objective for Redress. However, we want people to WEST
understand there are ways to give their old clothing a
second life. One of the most visible elements of our
campaign is our annual clothing collection. By putting
collection boxes in 52 locations with high footfall this
year, GRM received more external exposure as well a
huge amount of secondhand clothing.

[SHATIN |

NEW TERRITORIES
EAST

ol
With the Covid-19 pandemic impacting much of our @f«
work, we could not host a public sort-a-thon like 2019, )
however at the time of writing we are working to sort
the clothes to redistribute to charities throughout Hong

Kong and sell our next pop-up in Q1 of 2021.
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A BIG THANK YOU
TO OUR SPONSORS
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